THE YEAR IN REVIEW:  CY 2000 PROGRESS REPORT

In 2000, Keep Arkansas Beautiful has continued in pursuit of its mission to empower individuals and communities to accept greater responsibility for enhancing their physical environment and to translate that responsibility into effective action.  Our goal for 2000 has been to efficiently use all resources available to educate Arkansans of the many opportunities available to them to address issues that relate to those physical and visual aspects of a community that individuals can personally and directly impact through their actions

 KArB offers direction and support to stimulate interest and encourage participation in programs and activities toward this end.  Objectives that were established and accomplished in 2000 include:

Keep Arkansas Beautiful established an Affiliate program, a statewide network of groups within communities that pledge to successfully complete one litter, recycling or beautification project in their community and participate in one statewide activity in support of the KArB mission each year.  The concept was introduced during the Governor’s Conference on Tourism in March, 1999, and development continued through presentations entitled, “Sign On, Sign Up” and “Bloom Where You Are Planted”, explaining the program and encouraging involvement.  The first statewide KArB Affiliate Network Training Conference was held in February, 2000, attended by 80 interested participants and resulted in 40 charter KArB Affiliate members.  By year end, the network boasts 45 Affiliates.

To recognize the successes of community programs involving litter prevention and control, beautification and community improvement and waste reduction and recycling, KArB developed a Statewide Awards Program. The first Awards competition attracted forty entries. Twenty-seven groups from business, government, not-for-profit and school/youth groups received awards from Arkansas’ First Lady, Janet Huckabee, during a luncheon gala, April 12.  Also, Governor Mike Huckabee presented Lifetime Achievement Awards to Carl Garner and Al Pollard, two prominent leaders of the state’s environmental stewardship movement.

Litter education, prevention and abatement continued to be an important goal for 2000.  KArB was instrumental in organizing and conducting two statewide litter cleanups during the year.  The spring campaign, The Great American Cleanup/Pick Up Arkansas, was a coalition effort brought about by KArB involving Keep America Beautiful, the Arkansas Department of Environmental Quality, the Georgia Pacific Company, and 44 county judges across Arkansas. 
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The success of GAmC/PUA was the result of  14,231 volunteers who participated in  cleanup activities that removed 368 tons of trash plus free – landfill-day dumping, cleaned/closed 50 illegal dumps, cleaned 4,816 miles of roadway and 116 miles of shoreline. As a part of the campaign, KArB also sponsored a poster contest for elementary students to underscore the importance of educating young people to develop healthy environmental practices. A pledge card curriculum was utilized for 

Grades 2-4 students, sponsored by Sonic, America’s Drive-In, which rewarded good environmental citizenship with free products.

A fall litter campaign, The Great Arkansas Cleanup, teamed KArB with title-sponsor Tyson Foods and state sponsors, Sonic Drive-Ins, Electric Cooperatives of Arkansas, Glad Manufacturing, Coca-Cola and Kroger Stores.  Arkansas Head Football Coach Houston Nutt served as spokesperson for the project.  Considerable media exposure was generated which greatly aided in raising awareness of litter and its harmful effects, and the need for its removal and control.

The GArC involved 14,005 volunteers in 47 counties who cleaned 1,516 miles of roadway, 455 miles of shoreline, 152 parks and public sites, accounting for 336 tons of trash collected, plus the closing of 46 illegal dumps around the state.

“Wildflowers Forever”, a beautification project that involved the planting of wildflowers along highway interchanges entering the State Capitol cities of Little Rock-North Little Rock, and an attendant media information program to enlighten  Arkansans to the beauty and value of native wildflowers, was completed in 2000. Partnering with KArB in this effort were the Arkansas Natural And Cultural Resources Council, the Arkansas State Highway and Transportation Department, Deltic Timber Corporation and the KArB Foundation.

In November, KArB in conjunction with the Arkansas  Urban Forestry Council, the Arkansas Forestry Commission, Arkansas State University and the University of Arkansas Cooperative Extension Service launched the Arkansas Millennium Tree Project 2000.  This beautification program provided Arkansas counties with a complete package of materials to conduct a tree  planting event on courthouse lawns, or other public sites, to observe and celebrate Millennium 2000. The trees furnished were donated by American Forest from their Presidential Trees project and featured historically prominent trees from five famous U.S. Presidents.  Sixty counties participated in the program.  Additionally, a Millennium Grove was established in Little Rock’s River Market at the entrance to the site of the future Presidential Library of native son, Bill Clinton.

Recycling education and encouragement was enhanced by KArB’s involvement through Project Re-Directory with Southwestern Bell.  Additionally, in February, 2000, we introduced an ink-jet cartridge recycling program to KArB Affiliates that allows them 

to collect and recycle empty cartridges and receive money for use in local clean and 
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beautiful programs, as well as removing these items from the community waste system. 

Recycling of materials picked up during the two statewide cleanup campaigns was strongly encouraged, resulting in an estimated one-third of the volume collected being diverted to resource recovery.

Communications remain a critically important element in the success of KArB programs.  Media advertising to inform, educate and stimulate and to encourage active involvement continues to be a  key component in the success of any endeavor we undertake.  In addition to public service announcements and paid advertising, we utilize speakers, video and print materials to present programs to interested groups, seeking opportunities to preserve, protect and promote our state’s natural scenic beauty. 

A newsletter was developed in 2000 to communicate specifically with KArB Affiliates. Information packets detailing programs were produced to accompany each project or campaign we directed.  Further, in November, 2000, KArB established a website to offer computer users access and information regarding activities and opportunities we offer. Expanding electronic information and establishing links with other websites will continue to be a high priority throughout 2001. 

Keep America Beautiful, Inc., the premier national not-for-profit environmental organization, honored KArB with two National Distinguished Service Awards in December, 2000 in Washington, D.C..  “Wildflowers Forever” was cited for its success to educate the public to the value of and need for development of native wildflower enhancement programs.  A Leaders in Community Improvement citation was awarded  KArB as an Outstanding State Program in recognition of accomplishments to involve a broad, cross-section of the community in litter prevention, beautification and community improvement activities and waste minimization efforts.  A third award for First Place, State Program Advertising, was also received.  This award honors a television commercial encouraging beautification that was produced by Mangan, Holcomb, Rainwater & Culpepper, the KArB advertising agency. This message has also been the recipient of  several advertising industry honors, including the coveted ADDY award of excellence.

Future Direction and Priorities:

Goals for 2001 include:

· Expansion of member communities in the KArB Affiliate Network  and conduct a two-day KArB Statewide Affiliate Conference, February 21-22.

· Further development of KAmB system and national programs throughout the state.
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· Promotion of April as Keep Arkansas Beautiful  Month incorporating the Great American Cleanup campaign with local “Pick Up/Plant Up/Paint Up” activities, and culminating with the second KArB Awards, April 25, to honor individuals and groups statewide for their accomplishments in litter reduction, recycling and beautification/community improvement.

· Complete development of KArB website, linking with affiliated partners to furnish a complete resource for environmental stewardship.

· Institute “Litter Free by 2003”, a public awareness program to promote new litter laws and enforcement policy.

· To hold at least two KArB Commission meetings in different Affiliate communities to develop greater exposure and involvement between KArB and local governments.

· Continue participation in local community programs through the KArB Speaker’s Bureau & activities.

· Continue aggressive advertising/public relations campaign to educate and stimulate citizens toward better stewardship in keeping Arkansas clean, healthy and beautiful.

· Continue partnership building with government and the private sector in implementing projects and programs to promote and maintain the quality environment and natural scenic beauty of the State of Arkansas.

Submitted by: ____________________________________



Robert Phelps, Director



KEEP ARKANSAS BEAUTIFUL

Date:

____________________________________
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